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The NewStart Strategy
...starting Strong New Churches the Right Way

The NewsStart strategy launched in 1994 with some unique
distinctives. From research over the last four decades,
Intentional strategies were built into NewStart that

contrasted dramatically with church planting efforts in the
past.

Consider some of the following contrasts:




Church Planting Model The NewSiart Strategy

1. _ DISIriCl  sponsorship 1. _Local Church
sponsorship

In USA/Canada there are In USA/Canada there are

84  districts. 3000  congregations

"Do the Math"

Geographic Focus 2 Demographic Focus
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Average Worship Attendance
e 1,000 or more
400 - 999
250 - 399
100 - 249
Under 100




3. Build. i!’ﬂlll the core
oran INSlde ouf flow

3. Build 10' the core,
oran OUiSlde in flow

The magic number for a core group iIs

4. Leadership Volunteers .

5. _Limited training.

4. Leadership Screened

The number one factor for
the success of a new
church

5.  EXIensive training.
Printed Resources
Assessment Centers
College of New Church
Knowledge
Interactive Website at
Www.newstartusa.org




6. _ DISITICE  planning 6. _ NS national strategy

The NewStart Strategy
Five Start Sponsors

1500 NewsStart per
decade

2 Limited participation 7. EVEIY Nazarene Church

significantly involved in
the sponsorship of a
NewsStart.




1-800-306-8294

www.NewStartUSA.org




